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Less Than Half of U.S. Citizens Aware of the Credit CARD Act of 2009,
Despite The Impending Rollout of Its Protections

Norwalk, CT. – February 18, 2010

A February 2010 survey of 1,000 U.S. consumers revealed that just 48% are aware of the Credit CARD Act
of 2009 that goes into effect on February 22. The results are part of the FreeScore.com Consumer Aware-
ness Study on the Credit CARD Act of 2009*, a January 28–February 2, 2010, online poll of Americans
ages 18+. Just 40% of consumers knew that credit card companies must now give a 45-day advance notice
to changes in credit card rates, terms and conditions. The new law aims to protect credit card users from
practices such as abrupt rate increases, retroactive rate increases, and double-cycle billing, wherein cus-
tomers are charged interest on debt that's fully paid off during the grace period.

According to Carrie Coghill, Director of Consumer Education for FreeScore.com, “We're within two weeks of
the Credit CARD Act of 2009 going into full effect, yet less than half of Americans are aware of the legisla-
tion. Despite the Act and the protection it offers consumers, people must still read the fine print. Consumers
should expect lots of calls from credit card companies in the coming months. If you receive an offer for a
pre-approved credit card or if someone says they'll help you get a credit card, find out the details first,” she
warned.

Seven key tips from Carrie include:

1. Be sure you know what interest rate you'll be paying and for how long.You also need to know about any
annual fees, late charges or other fees, and whether there are grace periods for payment before interest
is applied.

2. Look for a credit card from a different issuer if the terms of a credit card offer aren't provided or
aren't clear.

3. Shop around. There are many different types of cards, such as secured cards, cards that can also be
used as telephone calling cards, cards that allow you to both charge something and pay later, and cards
that can only be used to charge merchandise from a catalog.

4. Don't pay upfront fees to get a credit card.

5. Don't pay someone to help you get a credit card. If your credit is good enough, you can get one yourself,
and if you have bad credit, no legitimate lender is likely to give you one.

6. Get help if you feel you're in over your head. Consumer Credit Counseling Service (CCCS), a nonprofit
organization, provides low- or no-cost services to consumers who need a plan to repay debts and im
prove their credit. To find the nearest CCCS office, call them toll-free at 1-800-388-2227.

7. Make sure the information is correct on all your reports. Sites like FreeScore.com will give you all three
credit bureau reports -- and their scores.

http://www.consumerismcommentary.com/2006/06/06/deceptive-credit-card-offers-part-1-two-cycle-billing
http://www.freescore.com/credit-card-act-public-awareness-study.aspx
http://www.freescore.com/credit-card-act-public-awareness-study.aspx
http://www.freescore.com/credit-card-accountability-responsibility-disclosure-act.aspx
http://www.freescore.com/credit-card-accountability-responsibility-disclosure-act.aspx
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About FreeScore.com
FreeScore LLC is a leading provider of online information management services that help consumers take charge
of their own finances to reach their financial goals and achieve safety and security in their personal lives.
FreeScore.com is a leading online consumer information site, providing its members with affordable, unlimited ac-
cess to all three of their credit scores and their complete credit profile. Launched in 2009 with an award-winning
marketing campaign, more than 750,000 members have joined FreeScore.com to better understand their credit
scores and reports. Members have unlimited access to their credit scores from all three bureaus, a complete
credit profile, credit score simulator, and expert tips, articles, videos and other educational information about
managing your own credit. For more information, go to http://www.freescore.com.

The articles and information available are for educational and reference purposes only. They do not constitute,
and should not be construed as, legal or financial advice. Any legal or financial principles discussed here are for
general information purposes only and may differ substantially in individual situations and/or in different states or
countries. For specific legal or financial advice, please consult a licensed attorney or a financial professional.
FreeScore does not control or guarantee the accuracy of any information provided through external links from the
articles on this website to any other website, nor does the FreeScore privacy policy apply to any personal infor-
mation that may be collected via the external links.

The results of the FreeScore.com Consumer Awareness Study on the Credit CARD Act of 2009
also revealed:

• Younger consumers are less aware of the Credit CARD Act of 2009 -- 30% of those aged 18-34
were aware of the legislation, while 57% of those 55+ knew of the new law.

• 51% of men versus 45% of women were aware of the Credit CARD Act of 2009.

• Education levels matter: 58% of college graduates and 48% who have had some college were
aware of the Credit CARD Act of 2009, while only 33% of those with a high school degree or less
knew about the law.

• Awareness of the Credit CARD Act of 2009 increases with income -- 59% of those whose annual
income exceeds $75,000 were familiar with it versus 38% of those who make less than
$35,000 a year.

http://www.freescore.com

